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PRESS RELEASE - Day 3

615 IHGF Delhi Fair - SPRING 2026
14*"- 18" February 2026; India Expo Centre & Mart, Greater Noida

Show in Full Swing

Exhibitor-Buyer Engagements, Seminars on Design Stories for 2027 and Product Presentation,
Communication & Compliance keep participants busy

Industry Stakeholders and Exporters’ session on EPCH - Expo Bazaar - TICA: A Strategic Collaborative
approach explores forward-looking export architecture for Indian handicrafts in EU & USA

Delhi/NCR - 16" February 2026 - The 61° edition of IHGF Delhi Fair — Spring 2026, being organised from 14"
to 18" February 2026 by the Export Promotion Council for Handicrafts (EPCH) and hosted at the state-of-the-
art India Expo Centre & Mart on the Greater Noida in full swing with good buyer. Over 3000 exhibitors in halls,
900 in permanent showrooms, theme presentations and many supportive elements make ita comprehensive
show.

Today, EPCH congregated exporters and industry stakeholders at India Expo Centre & Mart, to a special
presentation on the EPCH-Expo Bazaar-TICA collaboration, focused on promoting Indian handicrafts in
European markets through warehousing, fulfilment and Just in-Time (JIT) delivery models. A large gathering
participated to learn how Indian products can gain a stronger foothold in the EU through this platform,
connecting exporters and global buyers seamlessly. With the evolving India-EU trade framework and tariff
rationalisation momentum, the timing of this initiative is strategically aligned to convert macro trade
advantages into tangible revenue growth for Indian exporters.

Dr. Neeraj Khanna, Chairman, EPCH welcomed this important business occasion for EPCH members and
said, “Having seen and studied the size and scale of TICA business in the Benelux region during our recent
visit, | want as many of our member exporters as possible to benefit through the EPCH-Expo Bazaar-TICA
partnership. This collaboration represents a forward-looking export architecture for Indian handicrafts. It
aligns strongly with EPCH’s vision of enabling direct global reach and better value realisation for our
exporters.”

Dr. Rakesh Kumar, Director General in the role of Chief Mentor, EPCH and Chairman, IEML interpreted and
explained how TICA has two distinct business models i.e ‘Cash & Carry and Project’ and how they operate
with exporter and buyers. He explained the changing buyer temperament and need, especially post covid,



which led to the formation of this business model to cut down lead times and increase profitability. Dr. Kumar
further added that EPCH Expo Bazaar is committed to project this model that sells the best compliant and
latest products with highest sales appeal.”

Mr. Sagar Mehta, Vice Chairman, EPCH shared, “TICA delegation is present at IHGF Delhi Fair-Spring 2026 to
identify and onboard select Indian manufacturers for long-term integration into its European platform. The
focus is strategic vendor on boarding and platform partnership - not transactional buying. Selected suppliers
will gain access to TICA's cash & carry centres in the Netherlands and Belgium, offering direct visibility to tens
of thousands of professional European buyers annually.”

Mr. Rogier Uivel, CEO, Co-owner, TICA explained the TICA business model, its journey, vision and objectives.
He said, “TICA’s success to become the biggest cash and carry chain in Benelux, is based on it serving its now
45,000 members with variety and quality, so choosing products and brands that stand out and are more
relevance to members (B2B buyers) is key”.

Mr. Jitin Prashar, Senior Vice President, Expo Bazaar explained the growth and operations of Expo Bazaar and
itsreachinthe US, EU and UK markets. He also informed the audience about the multi-mode delivery options
being used to ensure efficient last mile delivery - including drop shipments.

Mr. Mohit Chopra, President, IHGF Delhi Fair-Spring 2026 Reception Committee said, “We are seeing busy
field days with buyers from practically all parts of the world thronging to the IHGF Delhi Fair. They are enjoying
the now warming up Delhi NCR climate, facilities at the India Expo Centre & Mart, loving the variety at the fair
and conducting business at ease. We have noticed inclination towards home décor, furniture, gift items,
fashion accessories and festive assortments in these past three days of the fair.”

Andrew Knox from Australia who represents a business specializing in interior design, furniture, and décor
solutions for hotels and large commercial spaces, is here to source distinctive, durable pieces that combine
design consistency with functionality. Visiting the IHGF Delhi Fair for the first time, he found the experience
well organized and refreshing. He emphasized that craftsmanship, finishing, and long-term usability are
priorities over price, and noted that the diversity and detailing of products at the fair are encouraging for future
collaborations. Maxime Vibert from France sources luxury and artisanal products, including bronze metal
items, all 100% made in India. Attracted by the superior quality, fine craftsmanship and competitive pricing
of Indian products, she works closely with suppliers from India. Patrick, a Belgium-based furniture buyer and
regular IHGF Delhi Fair attendee for the past ten shared that the fair’s extensive variety keeps him exploring
new options each visit. Momoko from Japan, dealing in rock products, lighting and cutlery noted significant
improvements in products and business infrastructure since her last visit.

Mr. Gautam Nathany, Vice President, IHGF Delhi Fair-Spring 2026 informed, “in continuation to our
knowledge sessions series, two seminars were held today. ‘Design Futures 2027-Spring Summer Trends &
Autumn Winter Insights’ explored the evolving intersection of sustainability and innovation in craft based
design, in alignmentwith global trend directions for S/S 2027 and A/W 2027, through forward-looking material
trends, growing influence of eco-conscious aesthetics and the integration of modern artisanal techniques.”

Mr. Anand Jalan, Vice President, IHGF Delhi Fair-Spring 2026, added, “The next, ‘What Buyers Want-Key
Expectations in Product Presentation, Communication & Compliance’ aimed to bridge the gap between



Indian handicraft suppliers and international buyers by elucidating critical buyer expectations across three
core dimensions: product presentation standards, effective communication protocols and compliance
frameworks. Participants will gain insights into how professional presentation, strategic communication and
adherence to global compliance requirements directly influence buyer confidence, order conversion rates,
and long-term partnership sustainability.”

Mr. Rajesh Rawat, Executive Director, EPCH informed, “Through this model, we are catering not only to large
buyers but also to small and mid-sized retail chains placing smaller, more frequent orders, enabling
expanded storage, quicker shipments and improved market access. This initiative presents a major
opportunity for small and young entrepreneurs, who are more open to innovation and well-positioned to
leverage this emerging, tech-driven export ecosystem. During the show, EPCH organised an orientation
session for artisan and weavers deputed by Ministry of Textiles, Govt. of India familiarise them with export
procedures and participation in trade fairs in India and overseas.”

Export Promotion Council for Handicrafts is a nodal institute for promotion of exports of handicrafts from the
Country and create brand image of magic of the gifted hands of millions of artisans and crafts persons
engaged in production of home, lifestyle, furniture and fashion jewellery & accessories products in different
craft clusters of the Country. The overall Handicrafts exports during the year 2024-25 was Rs. 33,123 Crores
(US $ 3,918 Million), as informed by Mr. Rajesh Rawat, Executive Director, EPCH.

For more information please contact:
Mr. Rajesh Rawat, Executive Director - EPCH
+91-9810423612

Encl: Hindi, English with photos
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Photo 1 & 2: Dr. Neeraj Khanna, Chairman, EPCH alongwith Dr. Rakesh Kumar, Director General in the role of
Chief Mentor, EPCH and chairman addressing the august gathering during an interactive session on “Stepping
into Europe - Sourcing success with FLAVOURS OF INDIA (showcasing the EPCH-Expo Bazar-TICA Initiative).
Also seen Mr. Sagar Mehta, Vice Chairman, EPCH; Mr. Mohit Chopra, President IHGF Delhi Fair Spring’26; Mr.
Rogier Uivel, CEO, Co-owner, TICA; Ms. Sanne Uivel, Founder, Creative Director Berries Agency and Mr.
Rajesh Rawat, Executive Director, EPCH



Photo 3: Mr. Rogier Uivel, CEO, Co-owner, TICA addressing the august gathering during interactive session
on “Stepping into Europe - Sourcing success with FLAVOURS OF INDIA (showcasing the EPCH-Expo Bazar-
TICA Initiative) held at 61°* IHGF Delhi Fair Spring’26 at India Expo Centre and Mart, Greater Noida.

Photo 4: August gathering during interactive session on “Stepping into Europe - Sourcing success with
FLAVOURS OF INDIA (showcasing the EPCH-Expo Bazar-TICA Initiative) held at 61 IHGF Delhi Fair Spring’26
at India Expo Centre and Mart, Greater Noida.



Photo 5: Overseas buyers transacting business durlng 61 IHGF Delhl Fair Spring’26 at India Expo Centre and
Mart, Greater Noida



